CELEBRATING 5 YEARS!

YOUR SUSTAINABILITY
IMPACT REPORT
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Wow, 5 years already?!

We're so proud of what we've built
together over the past 5 years, and it's
all thanks to you! Here's a look at the
impact we've made as a community.
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Chickpeace
opened its doors!

Launched our
Chickpeace blends

OUR 5-YEAR MILESTONES

Officially became a
Certified B-corp!

City of Kelowna Champion
of the Environment
Award finalist

Kelowna Women in
Business Changemaker

Award Honourable Mix featured in the
Mention fall 2025 Jilly Box!

Our Everything Bagel



WE'VE REFILLED A TOTAL OF

Y 29682K6 g

of your favourite bulk goods!



That includes:
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41,150 1,458 871 1,295
dishwasher Umami refills Soy curls Kaslo pasta
tabs refills refills
23,214 1 241 767 8,197

Chickpeace kg of Hoochy kg of bulk Mint

blends Booch refllls Herboland refills



TOGETHER, WE'VE DIVERTED
A TOTAL OF




By making simple swaps,
you prevented so many items
from ever entering our landfill!



e W &8

13,365 1,207 17,025 1328

Shampoo + Plastic Floss picks Toilet cleaner
condmoner bottles toothbrushes bottles
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322,846 1,488 268,000

Plastic Laundry Q-Tips
straws jugs
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PLASTIC BAGS .

418,500 466,650

Colibr

THE
MMMMMM
BAGS




Reducing waste at every stage is our priority.
In the last 5 years, we've packed

of your online orders in

Tapt




DID YOU KNOW?

Many reusable items save

100’

of single-use products
from entering our landfills!




Your purchases of reusable paper
cloths prevented

l

01,633

paper towel rolls from
going to waste!




We've offset

21.73 TONNES
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™) of organic waste
from the landfill




We've hosted
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workshops

Supported

201

Canadian
businesses

Supported

J1

food producers
in our community
kitchen




Continued fo
grow our wholesale
line with

20

stockists
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And hosted

2

community
trash clean-ups




And finally, we've continued to support many
non-profit organizations dear fo our hearts
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For five years of refills, community and impact!
We're deeply grateful for every sustainable
choice you make, helping shape the future

we all want to see.



Why conduct a waste audit?

1. Save money
e \Waste is often wasted money s
e An audit shows you where you can cut costs by reducing, reusing, or recycling.

3. Meet regulations & compliance
e Many regions have rules around proper disposal

4. Strengthen sustainability goals
e Reducing waste shows real progress toward environmental commitments.

5. Boost brand reputation
e Customers increasingly support businesses that are transparent about their impact.
e Showing you’ve audited and improved waste practices builds trust and loyalty.

6. Engage employees
e Involving staff in the audit raises awareness and empowers them



